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CHINA TRADEMARK ASSOCIATION

—. Introduction
(—) Brief Introduction of CTA

& [Established in 1994, China Trademark Association (CTA) is a national-level
organization founded by some well-known domestic enterprises upon approval
by the Ministry of Civil Affairs. It is composed of enterprises, trademark
agencies, related organizations, experts, scholars and members of the public.
It is a non-profit social organization. It undertakes the functions of promoting
trademark policies and laws, strengthening self-discipline of trademark agency
industry, providing service to trademarks & brands building, promoting
international exchange of trademarks & brands, so on and so forth. CTA is
responsible for the duties in a series of important documents, such as the
State Council's Opinions on Speeding up the Construction of a Powerful
Intellectual Property Country under the New Situation, Made in China 2025, and
The 13th Five-year Plan for the Protection and Application of Intellectual
Property Rights. CTA's business guidance bureau is National Intellectual

Property Admini
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CHINA TRADEMARK ASSOCIATION

—. Introduction
(=) Organzation Structure

CTA consists of General Office, Legal Affairs Division, Membership

Division, Zhongqi Trademark Development Center, Expert Committee of
Zhongqi Trademark Verification Center, China Trademark Journal Press,

International division and Secretariat of China Trademark and Brand Institute.
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CHINA TRADEMARK ASSOCIATION

—. Introduction

(=) Main task

& Raise the social awareness of trademarks by publicizing and implementing
trademark laws and regulations

& Upgrade the level of use, protection and management of trademarks by guiding
and assisting member enterprises in implementing trademark strategies

& Provide legal advisory services to member enterprises, hold academic
activities

& Provide legal advisory services to member enterprises, hold academic
activities

& Make suggestions to government authorities;

& Conduct international communication and cooperation in the field of
trademarks;

Publish te professional documents and publications, etc.
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CHINA TRADEMARK ASSOCIATION

—. Introduction
(IH) Membership

& There are two types of CTA members, namely corporate members and
individual members.

® The corporate members are enterprises with strong economic strength and
high trademark reputation, and trademark agencies and relevant
organizations.

® The corporate members are enterprises with strong economic strength and
high trademark reputation, and trademark agencies and relevant

organizations.
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CHINA TRADEMARK ASSOCIATION

—. Main Events
—— CTF(China Trademark Festival)

CTF(China Trademark Festival) is the largest and most influential trademarks -
brands event approved by the former state administration of industry and
commerce which sponsored by the China trademark association.There are two
main activites of CTF, Which is Annual meeting and trademark-brand Expo. It
contains trademark information release, trademark theory discussion, trademark
protection consulting, trademark strategy experience exchangeand many other
activities. It is the great platform to share Chinese and international IP theories and
product to the world. Every year, CTF invites many top government officials to
attend main forum and sub forum, such SAIC, The Supreme Court, local
government, official press and many relative department. So far, CTF has been
successfully held for 11 years.
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How trademarks to cope with Infringement in China
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Introduction How trademarks to cope with Infringement in China

N

The Trademark Law has been amended several times in recent years, the new edition will
be effective on November 1st, 2019, with the highlighted articles of

¢ “Amala fide applied trademark without intention of actual use shall be rejected, and no
publication shall be made.”

¢ The maximum of compensation will be raised.

¢ In lawsuit of trademark disputes, the China's court, at the request of the obligee, may
sentence destruction of counterfeit commodities, main materials and tools for
producing counterfeits. Counterfeit products may not enter commercial channels even
after the trademark is removed.

The above amendments aim to strengthen the protection of intellectual property,
improve the business environment and curb malicious trademark registration
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How trademarks to cope with Infringement in China
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How trademarks to cope with Infringement in China

N

Topic 1. Trademark Infringement

€ Unauthorized use of another party’s trademark

€ Sale of any goods that have infringed the exclusive right to use any registered
trademark

€ Counterfeiting or producing, without authorization, labels of another's registered
trademark

€4) Change of any trademark of a registrant, and selling goods bearing such replaced

trademark on the market.

€45) Providing, intentionally, convenience for activities infringing upon others' exclusive

right of trademark use, and facilitating others to commit infringement on the exclusive right

of trademark use; or

€6) Other acts that have caused any other damage to another's exclusive right to use a

registered trademark.
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How trademarks to cope with Infringement in China
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How trademarks to cope with Infringement in China

N

Topic 2: Legal Approach to Protect Rights
€ Administrative and Judicial Protection

1. Administrative Approach: o
Complain to the Market Supervision Bureau

2. Court Lawsuit :

Bring a lawsuit to the competent court in accordance with the Civil Procedure
Law

3. If it constitutes a criminal offense, the case can be transferred to a judicial
authority for settlement in accordance with the law.
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How trademarks to cope with Infringement in China

N

Topic 3:Jurisdiction

Generally, it is the place where the infringer has his domicile or where
the infringer commits an infringement. If the infringer infringes on the

Internet, the location of the server is usually considered as the place

where the infringer commits an infringement.

CHINA TRADEMARK ASSOCIATION
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lal website: www.cta.org.cn



